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ABSTRACT. This research aims to analyze the implementation of business education at the As-Sa’adah Vocational
School, East Jakarta. Business education at this school is the main focus to understand how the material is taught,
the teaching methods used, and its impact on students’ interest and involvement in the world of business carried out
by the As-Sa’adah Vocational School. The research method used is qualitative research with a case study approach.
Data collection was carried out through interviews with students in grades X, XI, and XII and alumni of As-
Sa’adah Vocational High School, East Jakarta, selected randomly with 10 individuals from each cohort. The results
show that entrepreneurship education at As-Sa’adah Vocational High School provides positive contributions and
can cultivate entreprencurial tendencies among students, especially after graduating from As-Sa’adah Vocational
High School. The implication of this research is the need for increased support and resources to support the
effective implementation of business education at As-Sa’adah Vocational High School.
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ANALISIS TERHADAP IMPLEMENTASI PENDIDIKAN BISNIS
DI SMK AS-SA’ADAH JAKARTA TIMUR

ABSTRAK. Penelitian ini bertujuan untuk menganalisis implementasi pendidikan bisnis di Sekolah Menengah
Kejuruan As-Sa’adah Jakarta Timur. Pendidikan bisnis di sekolah tersebut menjadi fokus utama untuk memahami
bagaimana materi diajarkan, metode pengajaran yang digunakan, dan dampaknya terhadap minat dan keterlibatan
siswa terhadap dunia bisnis yang dilakukan oleh sekolah SMK As-Sa’adah. Metode penelitian yang digunakan
adalah penelitian kualitatif dengan pendekatan studi kasus. Pengumpulan data dilakukan melalui wawancara
kepada siswa kelas X, XI dan XII dan Alumni SMK As-Sa’adah Jakarta Timur yang dipilih secara acak dengan
mengambil 10 orang pada tiap angkatan. Hasil penelitian menunjukkan bahwa pendidikan kewirausahaan di SMK
As-Sa’adah memberikan kontribusi positif dan dapat menumbuhkan kecenderungan berwirausaha siswa terutama
seletah lulus sekolah di SMK As-Sa’adah. Implikasi dari penelitian ini adalah perlunya peningkatan dukungan dan
sumber daya untuk mendukung terlaksananya pendidikan bisnis yang efektif di SMK As-Sa’adah.

Kata kunci: implementasi; pendidikan bisnis; SMK As-Sa’adah.

INTRODUCTION in Indonesia, by emphasizing environmentally
friendly practices and mediation in entrepreneurial
intentions (Genoveva & Tanardi, 2022).
Responding to the digital era, efforts are
being made to develop a digital entrepreneurship
learning model that is adapted to the competencies
of the millennial generation with a focus on

The rise of millennial entrepreneurship has
become a topic of interest in recent years, as the
millennial generation seeks new opportunities
for self-development and business creation
(Mahmood et al., 2019). Asnaf millennials in

Malaysia have shown a special attitude towards digital literacy, creativity and business acumen
entrepreneurship, emphasizing creativity and (Erdisna et al., 2022). In addition, the influence
locus of control in their entrepreneurial endeavors of digital content creators in the new normal era
(Mahmood et al., 2020). In addition, factors has also been researched, highlighting the factors
supporting  sustainable entrepreneurship have that explain digital entrepreneurial intentions,
also been researched, highlighting the importance especially in terms of mindset and legal
of creativity and sustainability in encouraging considerations (Widiasih & Darma, 2021). These
entrepreneurial activities (Gupta & Matharu, studies collectively contribute to understanding
2022). In addition, the environmentally friendly the unique characteristics and challenges that
entrepreneurial paradigm has emerged as a new millennial entrepreneurs face in the contemporary
way for the millennial generation, especially business landscape.
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However, amidst the increasing interest
in millennial entrepreneurship, concerns have
emerged regarding the decreasing representation
of entrepreneurship among millennials, which
has led to the characterization of this generation
as “‘un-entrepreneurs” (Struckell, 2019). This
highlights the need to critically examine the
factors that influence millennial entrepreneurship
and overcome barriers that may hinder their
entrepreneurial intentions.

Millennials, also known as Generation Y,
are individuals born between 1980 and 2000
(Berg & Pietrasz, 2017). They are characterized
by their heavy reliance on digital technology,
making them “technologically savvy” or “digital
natives” (Kadir, 2020). This generation has been
the subject of numerous studies across various
disciplines, including sociology, psychology,
and economics. For instance, research has
focused on millennials’ consumption patterns
and attitudes towards sustainability in the food
industry (Knaapila et al., 2022). Additionally,
studies have explored millennials’ perceptions of
luxury, their travel behavior, and their attitudes
towards ridesourcing services (Kapferer &
Valette-Florence, 2022). Furthermore, the
millennial generation’s impact on the workforce
has been a topic of interest, with research delving
into their turnover intentions, job satisfaction,
and factors influencing their retention in the
workplace (Hudiono & Sari, 2022). Their unique
characteristics, such as creativity, willingness
to learn, and acceptance of challenges, have
also been highlighted in the literature (Swastasi
& Sartika, 2021). Moreover, the influence of
millennials in the business sector, particularly in
terms of turnover and organizational pride, has
been a subject of investigation (Trapero et al.,
2017). Finally, the leadership traits and styles of
millennials in the manufacturing industry have
been examined, emphasizing the importance of
accountability in measuring their success (Huynh
et al., 2018).

The implementation of entrepreneurship
education in Senior High Schools (SMA)
plays an important role in shaping students’
entrepreneurial mindset and skills. Several
studies have highlighted the importance of
entrepreneurship education and its impact
on students’ entrepreneurial intentions and
attitudes (Wahyudiono, 2017; Afrianty, 2020;
Aryaningtyas & Palupiningtyas, 2017; Livandy
& Nuringsih, 2022; Oktiena & Dewi, 2021). In
addition, the relevance of strategic management in
educational institutions has also been emphasized,

which underlines the importance of strategic
implementation for educational excellence
(Fadhli, 2020). Furthermore, the implementation
of entrepreneurship development programs has
been proven to make a positive contribution to
students’ entrepreneurial readiness and intentions
(Pratomo et al., 2018).

The influence of  entrepreneurship
education on students’ entrepreneurial mindset,
locus of control, and achievement motivation
has been the subject of research, showing a
significant role in shaping students’ attitudes
towards entrepreneurship (Dwijayanti, 2017). In
addition, the role of entrepreneurship education
in fostering an entrepreneurial spirit, family
environment, and social psychology have been
recognized as factors that contribute to students’
entrepreneurial intentions (Livandy & Nuringsih,
2022). The impact of entrepreneurship education
on opportunity recognition and entrepreneurial
skills development has also been studied,
highlighting its role in enhancing students’ ability
to identify business opportunities and prepare for
entrepreneurship (Sakti et al., 2020).

However, challenges in implementing
entrepreneurship education have been identified,
such as the need for innovative teaching methods
and the relevance of learning materials to
improve entrepreneurial skills and outcomes
(Sulastri et al., 2017). In addition, transparency
and accountability in the use of school funds
are emphasized as important aspects in the
implementation of entrepreneurship education
(Waluyo et al., 2023).

Research conducted by Purnawirawan
and Prilestari (2022) tentang “Evaluation of the
Implementation of the Entrepreneurial Printing
School Program at Ibu Kartini Vocational School
Using the CIPP Model” was to evaluate the
implementation of the entrepreneurial printing
school program at Ibu Kartini Vocational School
using the CIPP Model (Context, Input, Process,
Product). This research aims to assess the
effectiveness of the entrepreneurship program in
vocational schools by focusing on the context,
input, process and products of the program
(Purnawirawan & Prilestari, 2022). The evaluation
results provide valuable insight into the success
of entrepreneurship programs in vocational high
school settings and their contribution to student
preparation for entrepreneurship.

Thisreview aims to provide a comprehensive
understanding of the implementation of
entrepreneurship  education in  secondary
schools, drawing on a variety of academic
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sources and empirical studies to explore the
key determinants, challenges and opportunities
associated with this phenomenon. This research
is specifically intended to find out the extent to
which entrepreneurship education has an impact
on the thinking patterns of students and alumni
of Assa’adah Vocational School, East Jakarta in
developing entrepreneurial careers and whether
the implementation of business education at
Assa’adah Vocational School in East Jakarta is in
accordance with market demands and the latest
developments in the business world.

METHOD

This research uses a qualitative approach
with a case study approach. This approach allows
researchers to gain an in-depth understanding of
the dissemination of millennial entrepreneurship
and the implementation of business education at
Assa’adah Vocational School, East Jakarta. The
research sample population involved students
in grades X, IX and and alumni of Assa’adah
Vocational High School, East Jakarta, selected
randomly with 10 individuals from each
cohort. Interviews were conducted with schools
and teachers regarding the implementation
of entrepreneurship education and direct
observations were carried out by researchers
to observe the implementation of business
education programs both in the form of training
and business practices for students at Assa’adah
Vocational School, Assa’adah, East Jakarta.

RESULTS AND DISCUSSION

The Entrepreneurship Learning Approach
at the Assa’adah East Jakarta Vocational School
includes a series of strategies and methods
designed to develop entrepreneurial skills
and business mentality in students in order to
create a learning environment that supports the
development of entrepreneurial skills and student
preparation to deal with dynamic business world.
As in the following table:

Table 1. Learning Entrepreneurship at SMK As-
Sa’adah, East Jakarta

Learning

Learning Approaches Technical Implementation

Students are involved in real
business projects that allow them
to apply entrepreneurial concepts
that have been learned into real
world situations. This creates direct
experience and increases practical
understanding.

1. Project-based
learning

2. Business
simulation

Involving students from class X to
class XII in business simulations,
this simulation includes financial
situations, stock  management,
marketing, and other business
aspects.

3. Practical skills

training

Development of practical skills
such as presentations, negotiations,
effective communication, leadership,
and time management. It is also done
to help students prepare themselves
according to the demands of the
world of entrepreneurship.

4. Coaching and Organizing coaching and mentoring

mentoring programs involving business
practitioners, teachers, or local
entrepreneurs.

5. Entrepreneurial Encourage and facilitate students
competition in  entrepreneurial  competition,
both in school and national levels.
This competition can involve the
development of business ideas,
business planning, or business

presentations.

Source: As Sa’adah Vocational High School, East Jakarta

The implementation of the business
curriculum at the Assa’adah East Jakarta
Vocational ~ School includes aspects of
entrepreneurship, business management, and
finance that are relevant to market demands,
besides that in cooperation and partnership with
local business people have a positive impact on
students’ understanding of the business world
practically. In addition Active and teacher
understanding of the latest business trends also
contributes to the success of the implementation
of business education. Extracurricular programs
such as entrepreneurial clubs and business
simulations have also succeeded in developing
student practical skills. Students are involved
in small business projects that increase their
creativity, innovation, and leadership skills.
Innovative steps taken by FEast Jakarta As-
Sa’adah Vocational School by conducting
entrepreneurship education can be seen from
a series of school programs in realizing an
entrepreneur-based school as in the following
table:

Table 2. Stages of implementing business education
As Sa’adah Vocational High School, East Jakarta

Stages of Implementing Business

No Stages of

Implementing Description

1. Curriculum design 1. Competency Standards

according to market needs.

2. Learning materials include
entrepreneurship, business

management, and finance.

2. Teacher training 1. The teacher gets a regular

training on the latest business

concepts.

2. Teacher participation in a
workshop to improve teaching

skills.
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3. Educational 1.
facilities

Adequate learning facilities and
facilities, including laboratories.
2. Computers, business libraries,
and practical facilities.
4. Building
partnerships

Cooperation with companies and

local businesses.

5. Extracurricular
program
development

Entrepreneurial Club, Business
Simulation, Inter-Student
Competition.

Source: As Sa’adah Vocational High School, East Jakarta

The table illustrates how the implementation
of business education as an integral part of
the curriculum in the Sa’adah Vocational
High School (SMK), which is located in East
Jakarta, is the concrete steps of the school and
related stakeholders to ensure the success of the
implementation of business education programs
such as feasibility study, curriculum planning,
teacher training, development of facilities and
resources, cooperation with industry, student
empowerment, sustainable evaluation, promotion
and marketing, as well as collaboration with the
government and educational institutions. The
table provides a comprehensive picture of the
process of planning and implementing holistic
business education at the Sa’adah Vocational
School, with the aim of improving the quality
of education and relevance of students with the
surrounding business world.

From the data found in this research, in
general, all respondents selected from class This
can be seen based on the following figure:

The Tendency of Assa'adah Vocational School Students
towards Entrepreneurship

Accountancy Marketing Finance

X Xl XN

® The Number of Students ® Interest in Business (Scale 1-5)

Figure 1. Tendency of students in classes X, XI,
XII of Assa’adah Vocational School towards
Entrepreneurship

Millennial Entrepreneurship Program at
Assa’adah Vocational School East Jakarta also
has a positive impact on the development of
students’ practical skills, such as creativity,
innovation, leadership, and critical thinking skills.
This supports the understanding that business
education in the school can equip students
with skills that are relevant to the dynamics of
today’s business. There are indications that
millennial ~ entrepreneurship  dissemination
provides encouragement to students to consider

the development of entrepreneurial careers as
an interesting choice. Students involved in this
program are more likely to involve themselves
in business projects and consider careers as
entrepreneurs.

Active involvement with the industry and
partnership with local business people made a
positive contribution to students’ understanding
of the business world. Industrial visits, seminars,
and project cooperation with companies
open practical and applicative opportunities
for students. In addition, an approach that
considers the local context and business cases
around the Assa’adah East Jakarta Vocational
School enriching students’ understanding of the
challenges and business opportunities in their
region. This creates a greater relevance between
learning material and local business context.

Several studies show that vocational high
school students face challenges in obtaining
career competencies due to delays in internship
programs or work practices (Safitri & Indianti,
2021). Apart from that, there is a focus on
increasing the number of vocational school
students and increasing competitiveness through
career development programs (Aryawan,
2021; Latifah & Susanti, 2023). Furthermore, a
predictive model has been developed to optimize
the placement of vocational school students in
internship programs using the Association Rule
Mining technique (Nirad et al., 2020).

This is of course the main capital that
needs to be developed as the forerunner to
the growth of entrepreneurs in the future.
Entrepreneurship education is carried out in
order to foster students’ interest in choosing
entrepreneurship (Solehudin, Gunawan, et al.,
2023). Entrepreneurship education can also direct
students’ interest in choosing entrepreneurship as
an alternative in building their careers rather than
competing to become private employees, civil
servants or employees of state-owned enterprises
(Solehudin, Khuluqo, et al., 2023).

Basically everyone who has a character likes
change, likes challenges, they already have an
entrepreneurial character that can be manifested
in behavior that can drive goals, strategies,
processes and results in a business (Maryani
& Yuniarsih, 2022). This is very important and
much needed to be able to start a business or
develop it (Kurjono & Setiawan, 2020) or create
something new and different (Kusumaningrum et
al., 2022).

The digital era has forced all of us to
transform in parallel by following the changing
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times in realizing social responsibility more
effectively and efficiently (Solehudin, 2023).
The concept of digital entrepreneurship has
been explored, differentiating between mild,
moderate, and extreme digital entrepreneurship
when assessing digital business models (Kraus et
al., 2018). This highlights the diverse spectrum of
digital entrepreneurship and its impact on business
models. The influence of digital technology
on business has been emphasized, particularly
in reducing the need for human resources,
including accountants, and transforming business
operations (Hanifah et al., 2023). Additionally,
the pivotal role of information technology in the
modern business landscape has been underscored,
with effective adoption leading to leadership
in an increasingly competitive global market
(Anggraeni & Maulani, 2023).

The rapid development of business has
led to intense competition, necessitating proper
strategic business planning to align with the
evolving business landscape (Kusumaningtyas
et al., 2022). Furthermore, the utilization of
social media and digital marketing has been
identified as a means to enhance business sales
and market reach (Wahyuningrum & Juliprijanto,
2022). The development of internet technology
has been leveraged by business practitioners to
market products, leading to the emergence of
digital marketing as a key strategy for business
success (Hilmiana & Kirana, 2021). In line with
the problems above, the digital era has forced all
of us to transform to keep up with the changing
times, including in terms of realizing social
responsibility which is actually felt to be more
effective and efficient (Solehudin, 2021).

Entrepreneurial education plays a crucial
role in shaping the entrepreneurial mindset of
students (Cahyono & Sarjita, 2022). It influences
the intention to become an entrepreneur and fosters
a positive attitude towards entrepreneurship
(Livandy & Nuringsih, 2022). This highlights
the importance of integrating entrepreneurial
education into the school curriculum to cultivate
an entrepreneurial mindset from an early age. The
role of entrepreneurship education, experience,
and gender in shaping entrepreneurial attitudes
among students has been studied (Wahyudiono,
2017). It emphasizes the significance of
entrepreneurship  education in influencing
students’ entrepreneurial attitudes, particularly
in the context of vocational education (Sumarno
& Gimin, 2019). Strategies for attracting new
students through marketing partnerships in
vocational schools have been explored (Meidianto

et al., 2022). This demonstrates the importance of
innovative strategies to attract students and create
an environment conducive to entrepreneurial
development. The impact of entrepreneurship
education on students’ entrepreneurial intentions
has been studied, emphasizing the need for
entrepreneurship courses to include elements
that increase interest and optimism to generate
entrepreneurial intentions (Effendy et al., 2021).

Partnership Among School, Family, and
Community: The implementation and effect
of partnerships among school, family, and
community towards the quality of education have
been analyzed, emphasizing the collaborative role
of various stakeholders in shaping the educational
environment (Suhartono et al., 2018).

The development of entrepreneurship
through instilling habits in school children is a
multifaceted process that involves various factors
and skills. Entrepreneurial readiness, creativity,
and critical thinking are essential components in
preparing students for entrepreneurship (Adeniyi
et al., 2022). Entrepreneurship education plays
a crucial role in promoting vocational students’
entrepreneurial mindset, thereby contributing to
their readiness for entrepreneurship (Parekh &
Attuel-Mendes, 2021). Additionally, the impact
of entrepreneurship education on Islamic higher
education students’ entrepreneurial readiness
has been studied, highlighting the significance
of education in shaping students’ readiness for
entrepreneurship (Ganefri et al., 2021).

Furthermore, the influence of FinTech
determinants on young entrepreneurial intentions
has been explored, emphasizing the importance
of technological and financial literacy in
fostering entrepreneurship (Silwal et al., 2022).
Entrepreneurial self-efficacy has been identified
as a key factor in entrepreneurial readiness,
particularly in the context of vocational education
(Nishantha & Fernando, 2020). Moreover,
the role of social entrepreneurship finance
in promoting social responsibility has been
investigated, shedding light on the importance of
social consciousness in entrepreneurship (Doan
& Phan, 2020).

The empirical analysis of a production-
based entrepreneurship training model and its
impact on students’ entrepreneurship self-efficacy
has been examined, emphasizing the role of
practical training in developing entrepreneurial
skills (Ridwan, 2021). Theoretical foundations
for entrepreneurship development programs
have been explored, providing insights into the
theoretical underpinnings of entrepreneurship
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development (Du et al., 2020). Additionally,
the role of self-directed learning readiness in
developing entreprencurial behaviors has been
investigated, highlighting the importance of self-
directed learning in fostering entrepreneurship.

The implementation of Field Work Practices
which is always carried out for Vocational High
School students is done to equip students both
direct experience in work, experience in working
together in a job and at the same time stimulate
students to try to practice business (business). In
practice directly. In addition, family background
and the immediate environment also influence
the tendency of Vocational High School children
to choose entrepreneurship as their orientation
after graduating from school. The results of
interviews conducted with Vocational High
School children from class X, class XI and class
XII 65% answered as soon as possible to find a
job while 35% answered that they wanted to open
a business or be self-employed.

Some class XII students, through family
support, have even started developing micro or
small businesses, such as online sales, catering
businesses, or other services. They utilize
platforms such as Instagram, Facebook, or
Twitter to build their brand and reach a wider
market. Assa’adah Vocational School also holds
an entrepreneurship competition that involves
students in designing and running business
simulations. This phenomenon reflects the
school’s efforts to encourage entrepreneurial
interest and provide students with practical
experience in managing a business. Apart from
that, extracurriculars such as entrepreneurship
clubs or innovation groups can be a place where
students express their creative ideas and try to
implement them in the school environment. This
phenomenon reflects the spirit of innovation
and experimentation among students as well as
the fact that it can represent their efforts to gain
direct experience in the business world and build
networks that can support their entrepreneurial
aspirations.

Another thing that must be considered is that
every teacher must believe that the teacher’s work
is a profession because of that the teacher must be
professional, as a professional the teacher’s work
requires expertise, this is what is needed in order
to produce educational outputs that have skills
in dealing with competitive employment and
business opportunities (Rachmah et al., 2022)
. In order to achieve the educational process in
accordance with expectations. In dealing with
the complexity of problems in society, Social

Sciences Education is a bridge, various social
sciences can be implemented both in building
collaboration with the community so that it can
be of real benefit (Gunawan, 2020).

Fostering entrepreneurship in vocational
schools (Vocational High Schools) involves
various strategies and initiatives to prepare
students with entrepreneurial skills and attitudes.
To foster entrepreneurship, it is essential
to understand the motivations who become
entrepreneurs and how these motivations evolve
over time (Galati et al., 2020). The evolution of
motivations is influenced by time, experience,
and financial gain. Insights from this study
could assist policymakers and administrators in
comprehending this phenomenon and its potential
evolution in the context of digitalization, enabling
them to take appropriate actions to promote
academic entrepreneurship. Additionally, the
study emphasizes the importance of cognitive
and psychological theoretical perspectives in the
academic entrepreneurship debate (Galati et al.,
2020).

Furthermore, the  dissemination of
knowledge learned in universities contributes to
the sustainable development of entrepreneurial
ecosystems, leading to the emergence of new
entrepreneurial agents (Simplicio et al., 2021).
This highlights the crucial role of universities
in disseminating knowledge and fostering
entrepreneurial ecosystems.

In the context of  sustainable
entrepreneurship,  knowledge  management
practices play a significant role in sustainable
entrepreneurial performance (Tshiaba et al.,
2021). This underscores the importance of
effective knowledge management in driving
sustainable entrepreneurship.

Moreover, the study by Zhao and Tian-
Cheng emphasizes the empirical evidence for
encouraging entrepreneurship and promoting
knowledge sharing, implying the importance
of ICTs in promoting entrepreneurship in rural
areas (Zhao & Tian-cheng, 2021). This highlights
the role of information and communication
technologies in disseminating knowledge and
promoting entrepreneurship in rural areas.

Fostering entrepreneurship requires a deep
understanding ofthe motivations of academics, the
role of universities in disseminating knowledge,
the significance of knowledge management in
sustainable entrepreneurship, and the importance
of ICTs in promoting entrepreneurship in rural
areas. By leveraging these insights, policymakers
and administrators can take targeted actions to
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foster academic entrepreneurship and sustainable
entrepreneurial ecosystems.

The research results also found that
although efforts have been made to provide
business education to students, there are still
several things that need attention for As-Sa’adah
Vocational School, namely the need to improve
the business education curriculum so that it is
more in line with market demands and the latest
business developments. Apart from that, teachers
need to be given regular training and professional
development so they can provide quality and
relevant learning for students. Another factor that
needs to be improved is that supporting facilities
and resources, such as libraries, computer
laboratories, and access to industry, also need
to be improved to enrich students’ learning
experiences and increase their involvement in
business practices. Therefore, collaboration with
industry and related stakeholders needs to be
increased to ensure that the business education
curriculum can meet the needs of the job market
and produce graduates who are ready to compete
in the business world.

CONCLUSION

Entrepreneurship education at As-Sa’adah
Vocational School, East Jakarta, has a positive
impact on the thinking patterns of students and
alumni in developing entrepreneurial careers.
This can be seen from the positive contribution
made by entrepreneurship education in
fostering entrepreneurial tendencies, especially
after students graduate from the school. The
implementation of business education at As-
Sa’adah Vocational School, East Jakarta needs to
be further evaluated to ensure it is in line with
market demands and the latest developments in
the business world. Although this research shows
the positive contribution of entrepreneurship
education, further evaluation is needed to ensure
that the curriculum and teaching methods used
are appropriate to current market needs and
business dynamics.

ACKNOWLEDGMENTS

We express our deepest gratitude to Assa’adah
Vocational High School, East Jakarta, especially
the Principal, all teaching staff and As-Sa’adah
Vocational High School students who have
helped with this research from start to finish, our
thanks also go to the University’s Research and
Development Research Center. Muhammadiyah

Prof. Dr. Hamka Jakarta who has provided
extraordinary support for the implementation of
this research.

REFERENCES

Adeniyi, A. O., Derera, E., & Gamede, V.
(2022).  Entrepreneurial ~ Self-Efficacy
for Entrepreneurial Readiness in a
Developing Context: A Survey of Exit
Level Students at TVET Institutions in
Nigeria. Sage Open, 12(2). https://doi.
org/10.1177/21582440221095059

Afrianty, T. W. (2020). Peran Feasibility dan

Entrepreneurial ~ Self-Efficacy  dalam
Memediasi Pengaruh Pendidikan
Kewirausahaan terhadap Niat
Berwirausaha. Adbispreneur, 4(3),
193-206. https://doi.org/10.24198/

adbispreneur.v4i3.25181

Anggraeni, R., & Maulani, . E. (2023).
Pengaruh Teknologi Informasi Terhadap
Perkembangan Bisnis Modern. Jurnal
Sosial Teknologi, 3(2), 94-98. https://doi.
org/10.36418/jurnalsostech.v3i2.635

Aryaningtyas, A. T., & Palupiningtyas, D. (2017).
Pengaruh  Pendidikan  Kewirausahaan
dan Dukungan Akademik terhadap Niat
Kewirausahaan Mahasiswa (Studi pada
Mahasiswa STIEPARI Semarang). Jurnal
Illmiah Manajemen dan Bisnis, 18(2),
140-152.  https://doi.org/10.30596/jimb.
v18i2.1398

Aryawan, F. N. (2021). The Education Policy
for Increasing the Number of Vocational
High School Students in Indonesia: Policy
Content and Its Impacts in Malang City of
East Java Province. Journal of Practice
Learning and Educational Development,
1(2), 79-87. https://doi.org/10.58737/
jpled.v1i2.13

Berg, P. E., & Pietrasz, C. (2017). Turning
Classroom Failure Into Student Success:
The Value of Integrating Resiliency
Building Activities in the Academic
Classroom. Management Teaching
Review,  2(4), 299-311. https://doi.
org/10.1177/2379298117710780

Cahyono, E., & Sarjita, S. (2022). Peran
Entrepreneurial Education Dalam
Membentuk  Entrepreneurial ~ Mindset
Mahasiswa. Jurnal Bisnis Manajemen
dan Akuntansi, 9(1), 9-14. https://doi.
org/10.54131/jbma.v9il.137

Analysis of the Implementation of Business Education at As-Sa’adah Vocational School East Jakarta
(Rd. Heri Solehudin, Rudy Gunawan, Maya Widyanti, Kurnia Septiana, Yuliarni Andrikas, Herni Kurniawati and Fuad Dwi Artha)



8 Sosiohumaniora, Vol. 26, No. 1, March 2024

Doan, X. T., & Phan, T. T. H. (2020). The
Impact of Entrepreneurial Education
on Entrepreneurial Intention: The Case
of Vietnamese. Management Science
Letters, 10(2020), 1787-1796. https://doi.
org/10.5267/j.msl.2019.12.040

Du, J., Han, G., & Zj, H. (2020). Promoting
Social  Entrepreneurial Organizations:
An Empirical Study of Teacher—Student
Co-Entrepreneurship. Frontiers in
Psychology, 11. https://doi.org/10.3389/
fpsyg.2020.01470

Dwijayanti, R. (2017). Pengaruh Pendidikan
Kewirausahaan, Locus of Control,
dan Kebutuhan Berprestasi terhadap
Pembentukan  Sikap  Kewirausahaan
Mahasiswa. Jurnal Ekonomi Pendidikan
dan Kewirausahaan, 3(2), 170. https://doi.
org/10.26740/jepk.v3n2.p170-180

Effendy, F., Awalludin, D., Hurriyati, R.,
Disman, D., Sultan, M. A., Nugraha,
S., & Suhono, S. (2021). Dampak
Pendidikan Kewirausahaan Terhadap Niat
Wirausaha Mahasiswa dengan Pendekatan
Model TPB. Business Innovation &
Entrepreneurship Journal, 3(3), 195-202.
https://doi.org/10.35899/biej.v3i3.316

Erdisna, E., Ridwan, M., & Syahputra, H. (2022).
Developing  Digital  Entrepreneurship
Learning Model: 4-D Competencies-
Based for Millennial Generation in Higher
Education. Utamax Journal of Ultimate
Research and Trends in Education, 4(2),
84-100. https://doi.org/10.31849/utamax.
v4i2.10081

Fadhli, M. (2020). Implementasi Manajemen
Strategik dalam Lembaga Pendidikan.
Continuous Education Journal of Science
and Research, 1(1), 11-23. https://doi.
org/10.51178/ce.v1il.7

Galati, F., Bigliardi, B., Passaro, R., &
Quinto, [. (2020). Why Do Academics
Become Entrepreneurs? How Do Their
Motivations Evolve? Results From an
Empirical Study. International Journal of
Entrepreneurial Behaviour & Research,
26(7), 1477-1503. https://doi.org/10.1108/
ijebr-11-2019-0619

Ganefri, G., Hidayat, H., Yulastri, A., & Yondri,
S. (2021). The Empirical Analysis of
Production-Based Entrepreneurship
Training  Model,  Readiness  and

Locus of Control Towards Students
Entrepreneurship Self Efficacy.
International Journal of Research in
Counseling and Education, 5(1), 56-61.
https://doi.org/10.24036/00434za0002

Genoveva, G., & Tanardi, J. (2022). Green
Entrepreneurship: A New Paradigm for
Millennials in Indonesia. International
Journal of Sustainable Development and
Planning, 17(4), 1133-1140. https://doi.
org/10.18280/ijsdp.170410

Gunawan, R. (2020). Pendidikan Holistik dalam
Pembelajaran IPS di SMP/MTs. Repository
UHAMKA, 1-21.

Gupta, N., & Matharu, M. (2022). Examining the
Enablers of Sustainable Entrepreneurship
— An Interpretive Structural Modelling
Technique. Journal of Entrepreneurship
in Emerging Economies, 14(5), 701-726.
https://doi.org/10.1108/jeee-10-2021-0416

Hanifah, R. U., Agustine, M. G., & WIDYAKTO,
A. (2023). Peran Akuntansi pada
Era Society 5.0 Sebagai Anteseden
terhadap Pertumbuhan Kinerja UMKM
dan Pengaruh Penggunaan Informasi
Akuntansi. Owner, 7(2), 1732-1751.
https://doi.org/10.33395/owner.v7i2.1485

Hilmiana, H., & Kirana, D. H. (2021).
Peningkatan Kesejahteraan Umkm Melalui
Strategi Digital Marketing. Kumawula:
Jurnal Pengabdian Kepada Masyarakat,
4(1), 124-130. https://doi.org/10.24198/
kumawula.v4i1.32388

Hudiono, E., & Sari, R. L. (2022). Retaining
Millennial Employees in the Workplace:
a Literature Review. Journal of Business
Studies and Mangement Review, 6(1),
32-37. https://doi.org/10.22437/jbsmr.
v611.22224

Huynh, N. T., Nguyen, P., & Dinh, P. (2018). A
Qualitative Study Regarding the Leadership
Traits and Styles of the Millennial
Generation in the Manufacturing Industry.
International Journal of Engineering &
Technology, 7(3). https://doi.org/10.14419/
ijet.v7i3.30.18154

Kadir, S. A. (2020). The Use of Social Media
in Millennials’ Teaching and Learning
Activities in Design-Related Course. In
Environment-Behaviour Proceedings
Journal, 5(13), 133-141. https://doi.
org/10.21834/e-bpj.v5i13.2087

Analysis of the Implementation of Business Education at As-Sa’adah Vocational School East Jakarta
(Rd. Heri Solehudin, Rudy Gunawan, Maya Widyanti, Kurnia Septiana, Yuliarni Andrikas, Herni Kurniawati and Fuad Dwi Artha)



Sosiohumaniora, Vol. 26, No. 1, March 2024 9

Kapferer, J.-N., & Valette-Florence, P. (2022).
The Myth of the Universal Millennial:
Comparing Millennials’ Perceptions of
Luxury Across Six Countries. International
Marketing Review, 39(2), 149-165. https://
doi.org/10.1108/imr-04-2021-0155

Knaapila, A., Michel, F., Jouppila, K., Sontag-
Strohm, T., & Piironen, V. (2022).
Millennials’ Consumption of and Attitudes
Toward Meat and Plant-Based Meat
Alternatives by Consumer Segment in
Finland. Foods, 11(3), 456. https://doi.
org/10.3390/foods 11030456

Kraus, S., Palmer, C., Kailer, N., Kallinger,
F. L., & Spitzer, J. (2018). Digital
Entrepreneurship. [International Journal
of Entrepreneurial Behaviour & Research,
25(2), 353-375. https://doi.org/10.1108/
1jebr-06-2018-0425

Kurjono, K., & Setiawan, Y. (2020). Pengaruh
KontrolPerilakuyang DirasakandanNorma
Subyektif terhadap Intensi Berwirausaha
Dimediasi Sikap Kewirausahaan. Jurnal
1Imu Manajemen dan Bisnis, 11(1). https://
doi.org/10.17509/jimb.v11i1.20711

Kusumaningrum, A., Kusnendi, K., & Hardiana,
D. (2022). Peran Persepsi Kontrol
Perilaku dalam Memediasi Pengaruh
Pengetahuan Kewirausahaan terhadap
Intensi Kewirausahaan Digital. Ideas
Jurnal Pendidikan Sosial dan Budaya,
8(4), 1485-1494. https://doi.org/10.32884/
ideas.v8i4.1053

Kusumaningtyas, A., Susanto, I., & Fathoni,
M. Y. (2022). Perumusan Strategi Bisnis
Menggunakan Metode SWOT dan QSPM
dalam Bisnis Outlet Think Top Drink.
Jurnal Tren Bisnis Global, 2(2), 1-7.
https://doi.org/10.38101/jtbg.v2i2.560

Latifah, L., & Susanti, R. H.(2023). Meningkatkan
Kemampuan Daya Saing Siswa SMK
Melalui Program Pengembangan
Karir. Jurnal Abdimas Berdaya Jurnal
Pembelajaran Pemberdayaan dan
Pengabdian Masyarakat, 6(1), 30-37.
https://doi.org/10.30736/jab.v611.361

Livandy, G., & Nuringsih, K. (2022). Peran

Passion Wirausaha, Pengetahuan
Kewirausahaan dan Lingkungan
Keluarga dalam Menumbuhkan Intensi
Kewirausahaan. Jurnal Muara Illmu

Ekonomi dan Bisnis, 6(2),330-339. https://
doi.org/10.24912/jmieb.v6i2.20612

Mahmood, T. M. A. T., Mamun, A. Al, Ahmad,
G., & Ibrahim, M. D. (2019). Predicting
Entrepreneurial Intentions and Pre-Start-
Up Behaviour Among Asnaf Millennials.
Sustainability, 11(18), 4939. https://doi.
org/10.3390/sul1184939

Mahmood, T. M. A. T., Mamun, A. Al, &
Ibrahim, M. D. (2020). Attitude Towards

Entrepreneurship: A  Study Among
Asnaf Millennials in Malaysia. Asia
Pacific Journal of Innovation and

Entrepreneurship, 14(1), 2-14. https://doi.
org/10.1108/apjie-06-2019-0044

Maryani, L., & Yuniarsih, T. (2022). Pengaruh
Entrepreneurial ~ Self  Efficacy dan
Entrepreneurial ~ Orientation  terhadap
Green Entrepreneurial Intention. Oikos
Jurnal Kajian Pendidikan Ekonomi dan
Illmu Ekonomi, 6(2), 179-188. https://doi.
org/10.23969/0ikos.v6i2.5803

Meidianto, G. A., Basuki, 1., & Setyowati, S.
(2022). Strategi Pemasaran Kemitraan
pada Sekolah Vokasional Swasta di Masa
Pandemi Covid-19 untuk Meningkatkan
Pendaftaran Peserta Didik Baru (PPDB)
Tahun Ajaran 2021/2022.  Re-Jiem
(Research Journal of Islamic Education
Management), 5(1), 13-31. https://doi.
org/10.19105/re-jiem.v5i1.6291

Nirad, D. W. S., Kartika, A. D., Avianto, A. T.,
& Fathurrahman, A. A. (2020). Model
Prediksi Penempatan Magang Siswa SMK
Menggunakan Teknik Association Rule
Mining. Indonesian Journal of Computer
Science, 9(1). https://doi.org/10.33022/
ijes.v9il.216

Nishantha, B., & Fernando, M. S. J. (2020). Role
of Self-Directed Learning Readiness in
Developing Entrepreneurial Behaviors.
Asian Journal of Economics Business
and Accounting, 16(4), 28-38. https://doi.
org/10.9734/ajeba/2020/v161430246

Oktiena, S. W., & Dewi, R. M. (2021). Pengaruh
Pendidikan Kewirausahaan Dan Motivasi
Terhadap Minat Berwirausaha Mahasiswa
Prodi Pendidikan Ekonomi Universitas
Negeri Surabaya. Jurnal Paradigma
Ekonomika, 16(3), 543-558. https://doi.
org/10.22437/jpe.v16i3.12620

Parekh, N., & Attuel-Mendes, L. (2021). Social
Entrepreneurship Finance: The Gaps in
an Innovative Discipline. International

Analysis of the Implementation of Business Education at As-Sa’adah Vocational School East Jakarta
(Rd. Heri Solehudin, Rudy Gunawan, Maya Widyanti, Kurnia Septiana, Yuliarni Andrikas, Herni Kurniawati and Fuad Dwi Artha)



10 Sosiohumaniora, Vol. 26, No. 1, March 2024

Journal of Entrepreneurial Behaviour
& Research, 28(1), 83-108. https://doi.
org/10.1108/ijebr-05-2021-0397

Pratomo, R. P. K., Mulyadi, H.,, & Utama,
D. H. (2018). Pengaruh Pembelajaran
Kewirausahaan terhadap Kesiapan
Berwirausaha Siswa Kelas XII Pastry
Sekolah Menengah Kejuruan Negeri 9
Bandung. Journal of Business Management
Education (JBME), 3(2). https://doi.
org/10.17509/jbme.v3i2.14216

Purnawirawan, O., & Prilestari, B. D. (2022).
Evaluasi Pelaksanaan Program Sekolah
Pencetak Wirausaha di SMK Ibu
Kartini dengan Menggunakan Model
CIPP. JEKPEND: Jurnal Ekonomi
dan Pendidikan, 5(2), 96. https://doi.
org/10.26858/jekpend.v5i2.34624

Rachmah, H., Tsaury, A. M., Alhamuddin, A.,
& Gunawan, R. (2022). Development of
Social Skills based on Local Wisdom in
the Osing Community of Kemiren Village
Banyuwangi, East Java. Proceedings of
the 4th Social and Humanities Research
Symposium (SoRes 2021), 658(SoRes
2021), 211-215. https://doi.org/10.2991/
assehr.k.220407.041

Ridwan, M. (2021). Waqf Institutions as a
Framework for Social Enterprises in Islam.
International Journal of Social Science
and Human Research, 4(7), 1805-1811.
https://doi.org/10.47191/ijsshr/v4-i7-33

Safitri, D. A. W., & Indianti, W. (2021). Peran
Moderasi Self-Esteem Pada Hubungan
Employability Skills Dan Adaptabilitas
Karier Siswa SMK. Journal of
Psychological Science and Profession,
5(2), 115-128. https://doi.org/10.24198/
jpsp.v5i2.32103

Sakti, D. P. B., Nirwana, B. N., Pratama, R. G.
I., & Prayanti, Y. (2020). Pendidikan
Kewirausahaan, Opportunity Recognition
dan Minat Berwirausaha di Industri
Pariwisata Halal. JMM Unram - Master
of Management Journal, 9(3), 270-285.
https://doi.org/10.29303/jmm.v9i3.525

Silwal, Y. B., Poudel, S. K., Dahal, K., Thapaliya,
S., & Sah, B. K. (2022). Theoretical
Foundations for Entrepreneurship
Development Program. Nepal Journal of
Multidisciplinary Research, 5(5), 109-118.
https://doi.org/10.3126/njmr.v5i5.51809

Simplicio, J. P.dos S., Souza, A. L. R., & Marques,
M. S. (2021). Interactions Between
University-Company-Government and the
Entrepreneurial Ecosystems. International
Journal for Innovation Education and
Research, 9(10), 294-311. https://doi.
org/10.31686/ijier.vol9.iss10.3451

Solehudin, R. H. (2021). Ketahanan Sosial
Ekonomi dan Pendidikan di Era New
Normal: Studi Kasus Penguatan Budaya
Gotong Royong. Jurnal Penelitian Dan
Penilaian Pendidikan (JPPP), 3(2).

Solehudin, R. H. (2023). Pengenalan Digital
Citizenship di Lingkungan Sekolah Dasar
Introduction to Digital Citizenship in
Elementary School Environment. 139-151.

Solehudin, R. H., Gunawan, R., Kodir, A.,
Muttaqin, A., & Lalu, M. (2023). Strategi
Pemasaran Online Usaha Mikro Kecil
Menengah (UMKM) CeuEms Frozen
Food di Beji Depok dalam Menghadapi
Persaingan Usaha. 12(2), 459—468.

Solehudin, R. H., Khuluqo, I. El, Budiarti,
E., & Salman, I. (2023). Building An
Entrepreneurship Mindset Through Social
Science Entering The Society 5 . 0 Era.
Critical Review E ntrepreneurship Urgency
At Sps Uhamka Jakarta. 3, 2080-2097.

Struckell, E. M. (2019). Millennials: A Generation
of Un-Entrepreneurs. Journal of Business
Diversity, 19(2). https://doi.org/10.33423/
jbd.v19i2.2062

Suhartono, S., Fatimah, S., & Widyastuti, S.
(2018). Analysing the Implementation
and the Effect of Partnership Among
School, Family, and Community Towards
the Quality of Education in Sd Negeri 02
Karangsari Kebumen. Dwija Cendekia
Jurnal Riset Pedagogik, 2(1). https://doi.
org/10.20961/jdc.v2i1.18926

Sulastri, S., Wahab, Z., & Sununianti, V. V.
(2017). The Relevancy Between Learning
Materials and Methods in Entrepreneurship
Learning Process in Higher Education.
Matrik Jurnal Manajemen Strategi Bisnis
dan Kewirausahaan, 11(1). https://doi.
org/10.24843/matrik:jmbk.2017.v11.i01.

p03
Sumarno, S., & Gimin, G. (2019). Analisis
Konseptual Teoretik Pendidikan

Kewirausahaan Sebagai Solusi Dampak
Era Industri 4.0 di Indonesia. Jurnal
Pendidikan Ekonomi Jurnal Ilmiah [Imu

Analysis of the Implementation of Business Education at As-Sa’adah Vocational School East Jakarta
(Rd. Heri Solehudin, Rudy Gunawan, Maya Widyanti, Kurnia Septiana, Yuliarni Andrikas, Herni Kurniawati and Fuad Dwi Artha)



Sosiohumaniora, Vol. 26, No. 1, March 2024

Pendidikan Ilmu Ekonomi dan I[lmu
Sosial, 13(2). https://doi.org/10.19184/jpe.
v13i2.12557

Swastasi, R. I. B., & Sartika, D. (2021).
Millennials’ Intention to Stay: The
Role of Person-Organization Fit and
Job Satisfaction. Jurnal Bisnis dan
Manajemen, 22(2), 81-96. https://doi.
org/10.24198/jbm.v22i2.768

Trapero, F. G. A., Castafio, L. E. V., Parra, J. C. V.,
& Garcia, J. D. la G. (2017). Differences
on Self-Perception of Organizational
Pride and Loyalty in Millennial &Amp;
Generation X, Considering Gender
and Seniority = Variables.  Business
and Economic Horizons. https://doi.

org/10.15208/beh.2017.20

Tshiaba, S. M., Wang, N., Ashraf, S. F., Nazir,
M., & Syed, N. (2021). Measuring the
Sustainable Entrepreneurial Performance
of Textile-Based Small-Medium
Enterprises: A Mediation—-Moderation
Model. Sustainability, 13(19). https://doi.
org/10.3390/su131911050

Wahyudiono, A. (2017). Pengaruh Pendidikan
Kewirausahaan, Pengalaman
Berwirausaha, Dan Jenis Kelamin
Terhadap Sikap Berwirausaha Pada
Mahasiswa Fakultas Ekonomi Universitas
Muhammadiyah Surabaya. Jurnal
Ekonomi Pendidikan dan Kewirausahaan,
4(1), 76-91. https://doi.org/10.26740/jepk.
v4nl.p76-91

Wahyuningrum, P. S., & Juliprijanto, W. (2022).
Pengaruh Pengeluaran Pemerintah Sektor
Publik Terhadap Pertumbuhan Ekonomi
Indonesia.  Transekonomika  Akuntansi
Bisnis dan Keuangan, 2(6), 189-204.
https://doi.org/10.55047/transekonomika.
v2i6.270

Widiasih, N. P. S., & Darma, G. S. (2021).
Millennial Digital Content Creator on New
Normal Era: Factors Explaining Digital
Entrepreneur Intention. Asia  Pacific
Management and Business Application,
10(2), 161-176. https://doi.org/10.21776/
ub.apmba.2021.010.02.4

Zhao, J., & Tian-cheng, L. I. (2021). Social
Capital, Financial Literacy, and Rural
Household Entrepreneurship: A Mediating
Effect Analysis. Frontiers in Psychology,
12(2021). https://doi.org/10.3389/
fpsyg.2021.7246

Analysis of the Implementation of Business Education at As-Sa’adah Vocational School East Jakarta
(Rd. Heri Solehudin, Rudy Gunawan, Maya Widyanti, Kurnia Septiana, Yuliarni Andrikas, Herni Kurniawati and Fuad Dwi Artha)

11



